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Communication Revolution

 Empowering many voices

 „Death of distance“

 Virtual Communities

 Digital Natives and growing e-literacy

 Facebook has more than 400 million active 

users



Social Software

 Definition:

– The use of “computing tools to support, extent, or 

derive added value from social activity –including, 

but not exclusively, weblogs, instant messaging, 

music and photo sharing, mailing lists and 

message boards, and online social networking 

tools”. 



Social Software- Characteristics

 Bottom up; rely on user generated content

 Support social interaction; feedback & 

networking

 3 main areas: Webblogs; Wiki; Social 

Software



Blogs

 Subjective reporting on a certain topic

 Track posts through permalink

 Provoking discussion with followers

 Easy and cheap to start up, no special training 

needed, HTML browser to visit weblogs

 Blogs can act as an advertisement for the main 

homepage

 Entries, called posts, can be links

 Information on how to create a blog: 

http://www.youthedesigner.com/2008/02/18/using-

blogs-to-your-advantage/



http://notesfromotherside.blogspot.com/



Wiki

 Knowledge sharing platform, transparency

 Add & edit content, feedback, discussion

 Whole is greater than parts

 E.g. Wikipedia

 Often used for educational purposes:

– MEG module: Economics, Institutions and the 

Environment

– MEG 4: SOE wiki



http://wiki.uni-

freiburg.de/forestryeconomics/doku.php?id

=st

http://www.wiki.uni-freiburg.de/megforum/doku.php
http://wiki.uni-freiburg.de/forestryeconomics/doku.php?id=start
http://wiki.uni-freiburg.de/forestryeconomics/doku.php?id=start
http://wiki.uni-freiburg.de/forestryeconomics/doku.php?id=start
http://wiki.uni-freiburg.de/forestryeconomics/doku.php?id=start


http://www.wiki.uni-freiburg.de/megforum/doku.php?id=online_discussions



SOCIAL NETWORK SERVICES

 Circles of people for interaction & connection

 Overlap between private and public activities

 Network spread through snow ball effect 

 Music and photo sharing possible

 Applications: social book marking & 

folksonomy



Twitter

 Updating many people on a certain topic

 Fast updating

 Short messages which can be read quickly (140 

characters)

 Suggestions on how to twitter effectively: 

http://www.twitip.com/10-traits-of-highly-effective-

twitter-users/

 How to set up and follow on twitter: 

http://www.telegraph.co.uk/travel/4698589/Twitter-

how-to-set-up-your-account.html



http://twitter.com/wwf_climate



Facebook

 Connecting people with the same interests

 Potential contacts across the world

 Reaching people previously new to the topic

 Promotion of events



http://www.facebook.com/home.php?#!/event.php?eid=103086669727682&index=1



http://www.facebook.com/#!/pages/The-Global-Environmental-Governance-Project/101493064262?ref=ts



Causes

 Application to facebook profile

 Similar to a facebook group

 Tool for mobilization

– E.g. „Stop global warming„ cause: 3,4 mio 

members, donates money to the Alliance for 

Climate Protection 

 Fundraising possibility



http://www.causes.com/causes/13301



Email- Network / Mailing list

 Emailing list on specific topics

 Updates from various people on policies, 

upcoming events, etc.

 Promotion of own events, projects

 Potential contacts in other fields, countries, 

etc.



www.climate-l.org



Broadcasting

 People across the world can access 

meetings, conferences, etc.

 Allows for low emission and low cost 

attendance of conferences

 Can be live or stored on the internet for later 

download



http://connect.ruf.uni-freiburg.de/meg?launcher=false



http://unfccc.int/documentation/webcast_and_videos/items/2650.php



Youtube

 Makes videos accessible worldwide

 Can be used a. o. for awareness building

 One can see how many people watched the 

video



http://www.youtube.com/watch?v=NNGDj9IeAuI&feature=channel



Keep in mind

 Social Webtools must be kept alive for 

working efficiently

 Registering for many social webtools might 

lead to an information overload

 Know what you put on the internet

 Privacy rights

 Property rights
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